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The First Saturday in May on the 

3rd at 2 pm 

Meet in the cottage behind the 

house at: 12 Sandford Street, 

Kensington Gardens from 2 pm 

Everyone welcome—a very 

friendly group!!! 

Phone 8332 6085 for more details 

 

 

ON THE THIRD FRIDAY OF MAY 

 

We meet in the SA Writers‘ Centre 

187 Rundle Street..go through Buongiorno Café to 

the back of the building and catch lift to 2nd floor. 

BRING A FRIEND 

The first few meetings are always free—check out 

the group and see if you want to join— 

we welcome visitors 

BRING BOOKS YOU HAVE PUBLISHED TO 

DISPLAY 
INSIDE THIS ISSUE 

2 Notices 

 

3 Publishing news 

 

4 Editing Tips 

 

5 Notices 

 

6 Professional editing 

 

7 More editing 

 

8 It‘s all about editing in 

this edition 

 

9 Crime Novelist 

 

10 Revealing Characters 

 

11 Propositions 

 

 

May Meetings Saturday 3rd & Friday 16th 

WELCOME 

BETHANY 

TRACEY (welcome back) 

JOANNA 

DONNA 

TOM 

MARIANNE 

Great to see you at recent 

meetings for the first time 

and welcome to all those 

who have joined us via the 

newsletter or online. 

We hope writers check us 

out and if  we strike the 

chord—we hope to see 

them again. 

If the meetings don‘t quite 

match your expectations 

please let us know and we 

will try to support any par-

ticular needs. 

We are all at different 

stages of writing—but our 

aims and goals are usually 

much the same: To Write It 

Right and Get the Work 

Published!! 

 

May NEWSLETTER  

Published by Writing Right Inc 

 

Volume 4 ISSUE 5 

Writing Right    

THIS EDITION CONCENTRATES  MAINLY ON SELF & PROFESSIONAL EDITING  
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Writing Right   

The Australian Vogel Literary Award  
Australiaôs richest award for an unpublished 
manuscript for a writer under 35 years, offering 
publication with Allen & Unwin to win $50,000. 
Entries now open, closing date 31st May Entry 
forms can be found on the Allen & Unwin website 
www.allenandunwin.com  
Rosebud Writing Workshops  
One day workshops. Monday April 28 Short 
Story/Novel writing; Friday May 16 Poetry Writ-
ing; Friday May 30 Writing For Children; Monday 
June 16 Life Writing.  Cost $80 or $70 for SAWC 
members or $50 per person for group booking of 
5 or more. Includes Clarendon Bakery Lunch, 
endless real coffee and email feedback. Limited 
places. Contact 
sue@rosebudwritingworkshops.com 
Or phone Sue Fleming 0407711667 or Rob de 
Kok 0439676385 
www.rosebudwritingworkshops.com  
 
Writing commercial genre fiction that sells  
Satutday, July 5 10am ï 1pm SA Writers Centre, 
Rundle street. Cost $60 payable in advance. 
Limited to 10 people all course materials, hand-
outs and giveaways free. Morning tea supplied. 
Information contact asti8@bigpond.com 
0417838960 www.astridcooper.com  Topics in-
clude; Basic tool kit for writers, manuscript pres-
entation and publishersô guidelines, crating char-
acters and point of view, creating scenes, plots 
and tension and much more. 

 
Heliotrope  
http://www.heliotropemag.com  
Heliotrope Magazine is looking for exceptional 
fiction that does not exceed 5,000 words. We are 
most interested in Science Fiction, Fantasy, Mys-
tery and Horror. If your story is somewhere in 
between or is something you canôt label ï we are 
interested in that as well. We pay 10 cents a 
word for fiction. Payment will be made upon pub-
lication and in U.S. currency.  
Submission Guidelines: http://
www.heliotropemag.com/node/2  
 
 

Brio Magazine  
http://www.briomag.com/  
Seeking short fiction up to 2,000 words to suit 
teenaged girls. Romance stories, sibling rivalry 
and situations faced daily by teen girls are espe-
cially welcomed. Brioôs target audience is teen-
aged girls from 12-15 and Brio & Beyondôs target 
audience is older teenaged girls from 16-19. 
Both Brio and Brio & Beyond pay between 15 
and 35 cents per word on acceptance. 
Submission Guidelines: (downloadable) http://
www.family.org/sharedassets/correspondence/
pdfs/GeneralInformation/
Brio_Writers_Guidelines.pdf  
 
 
Harvest Hill  
http://www.gravesidetales.com 
Graveside Tales is now open to submissions for 
an upcoming Halloween-themed anthology enti-
tled Harvest Hill. We are seeking stories from 
4,000 to 6,000 words. The pay rate is $.01 per 
word and a contributorôs copy. All rights of work 
revert to the author after two years from the pub-
lication date. 
The set up: 
Harvest Hill, a little town in East Tennessee, 
seems like an idyllic place most of the year. But it 
is not always so, and especially not on Hallow-
een--every Halloween. From just after midnight 
of Oct. 30 until midnight Oct. 31, horrors break 
loose both big and small. And this has been hap-
pening as far back as the 1500s. 
The treats we want: 
Place your story in Harvest Hill, TN. You can set 
it on any Halloween of any year from 1550 CE 
until the end of the 20th century. 
Horror is the essential genre here but the stories 
can include elements of crime, black humor, dark 
fantasy or even mild sci-fi. Sexual and gory situa-
tions are fine as long the plot justifies them. You 
may use standard Halloween images, but strive 
to execute them in new and amazing ways. 
We will be looking especially for strong three-
dimensional characters, as well as unusual dis-
turbing situations. Think about your setting and 
the characters in it--what are the hidden things 
that have been near the surface, just waiting for 

http://www.allenandunwin.com
mailto:sue@rosebudwritingworkshops.com
http://www.rosebudwritingworkshops.com
mailto:asti8@bigpond.com
http://www.astridcooper.com
http://www.heliotropemag.com/
http://www.heliotropemag.com/node/2
http://www.heliotropemag.com/node/2
http://www.briomag.com/
http://www.family.org/sharedassets/correspondence/pdfs/GeneralInformation/Brio_Writers_Guidelines.pdf
http://www.family.org/sharedassets/correspondence/pdfs/GeneralInformation/Brio_Writers_Guidelines.pdf
http://www.family.org/sharedassets/correspondence/pdfs/GeneralInformation/Brio_Writers_Guidelines.pdf
http://www.family.org/sharedassets/correspondence/pdfs/GeneralInformation/Brio_Writers_Guidelines.pdf
http://www.gravesidetales.com/
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an unseen push to tear free? Tell us those stories. 
Do your research, but do not get bogged down in 
it. We will check your setting against general his-
tory as it is knowable, and so should you. Pay 
careful attention to the time line of Halloween it-
self, including its varying names and rituals. 
Submission Guidelines: http://
www.gravesidetales.com 

From an editor: 

Fran here again. I am, in one of my many hats, Senior 

Acquisitions 

Editor for Eternal Press, an e-publisher started by our 

own Julie and now Canadian owned. There is a new 

website under construction, but in the meantime you 

can find us at www.eternalpress.ca 

 

I'm keen to acquire new novels, novellas, short stories - 

we take all sub genres of romance, from sweet to very, 

very, hot, including gay and lesbian stories. We also 

publish fantasy, historical, western, thriller, vampire... 

you get the picture. 

 

If you have a finished novel/novella looking for a 

home, please send me a synopsis and first three chap-

ters to franklinwrite@gmail.com 

Lyron Bennet has been promoted to editor at Source-

books Jabberwocky Jabberwocky is independent pub-

lisher Sourcebooks' children's imprint. Ms. Bennet is 

interested in children's and YA projects, both fiction 

and  nonfiction. Query her at Sourcebooks Publishing, 

390 5th Avenue, Suite 910,  

New York, NY 10018 For more about Sourcebooks, 

see  

http://www.sourcebooks.com 

 

A look at some of the editors at Sourcebooks: 

 

Executive Editor Hillel Black is interested in a wide 

variety of commercial and literary fiction, from thrillers 

to historical sagas. He also likes love  stories and mys-

teries. On the nonfiction side, Mr. Black is interested in 

"history, biography, autobiography, science and busi-

ness ... dramatic narrative, medicine and relationship 

books." Contact him at Sourcebooks  Publishing, 390 

5th Avenue, Suite 910, New York, NY 10018 

 

Peter Lynch is the editorial director of Sourcebooks' 

trade program. He's  looking for novels with commer-

cial appeal and books with a distinctive  voice. On the 

nonfiction side, he acquires "business, history, refer-

ence, self-help, college guides and study aids, relation-

ships and humor." Contact  

him at Sourcebooks Publishing, 1935 Brookdale Rd., 

Suite. 139, Naperville, IL 60563 

 

Shana Drehs is a senior editor, also located in the Na-

perville office. She acquires commercial women's fic-

tion, and a lot of nonfiction, including  "relationships 

(dating, wedding), self-help, business/personal finance, 

careers, reference, pop culture, arts and entertainment, 

health, sports, history, humor, language and writing, 

and trivia." 

 

Deborah Werksman is the editorial manager of gift 

books and overseas  Sourcebooks' romance imprint, 

Casablanca and their humor imprint, Hysteria.  She's 

interested in all kinds of romance and relationship nov-

els, including  paranormal, erotica, romantic suspense, 

time travel and contemporary and  

historical romance. On the nonfiction side, she acquires 

"quirky nonfiction" for Sourcebooks' gift books line 

and "strong, marketable books in the  categories of self-

help, women's interest and parenting." Contact her at  

Sourcebooks Publishing, 955 Connecticut Ave. #5310, 

Bridgeport, CT 06607 

 

Sourcebooks prefers to work with agented authors. 

However, they will accept  unsolicited manuscripts ad-

dressed to Editorial Submissions. View their  submis-

sion guidelines at  

http://www.sourcebooks.com/content/

authors_submission_guidelines.asp 

 

Writer's Digest has published its annual Popular Fiction 

Report. They've  interviewed editors and authors in 

various fields of popular fiction,  including mystery, 

romance and horror, and offer their opinions on trends  

and the future of the market in these areas. You can 

read it online at  

http://writersdigest.com/article/

The_Popular_Fiction_Report 

 

After being closed for several months to submissions, 

Samhain Publishing is  once more open to general sub-

missions. Find all the info at  http://

samhainpublishing.com/submissions 

 

http://www.gravesidetales.com/
http://www.gravesidetales.com/
http://www.eternalpress.ca
mailto:franklinwrite%40gmail.com
http://www.sourcebooks.com
http://www.sourcebooks.com/content/authors_submission_guidelines.asp
http://www.sourcebooks.com/content/authors_submission_guidelines.asp
http://writersdigest.com/article/The_Popular_Fiction_Report
http://writersdigest.com/article/The_Popular_Fiction_Report
http://samhainpublishing.com/submissions
http://samhainpublishing.com/submissions
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MORE WRITING & EDITING TIPS  

from Helen Chilcott  

 
(and more in the next edition from this prolific writer) 

 

1. Never open a book with weather. One wet and 

windy nighté 

 

2. Avoid prologues. The reader doesn‘t want a 

snapshot before he starts reading. Launch straight 

into the plot in chapter one. 

 

3. Never use a verb other than said to carry dia-

logue. 

 

4. ―Avoid dialogue tags where you can,‖ said 

Henry. 

―I agree, father. If I‘m conducting dialogue with 

you alone, our readers will keep track of who says 

what.‖ 

―And if the dialogue goes on for a bit, our author 

can give us little actions.‖ Henry winked and 

picked up his teacup. 

 

5. ―Never use an adverb to modify the verb said,‖ 

he admonished gravely. 

 

―I detest adverbs altogether,‖ she replied, erasing 

the word haughtily and rewriting it with hauteur. 

 

6. Keep exclamation points under control! As 

with most things, they lose their effectiveness if 

used too often! Use these only if necessary! Most 

of the time an action tag or verb can be more ef-

fective by far! You are allowed no more than two 

or three per 100,000 words of prose!! 

 

7. Never use the words suddenly or all hell broke 

loose. 

 

8. Use no clichés in narrative, and sparingly as 

characterisation in dialogue. Your unique writing 

voice should not rest on clichés. 

 

9. Use regional dialect, patois, or other languages 

sparingly. If you use it, explain it. 

―Where are you taking me? I will go no further, 

dear frate…‖ 

―Silence yourself, silly girl. I am neither your 

brother nor any relative...‖ 

 

10. Avoid complex, multifaceted, involved, con-

fusing, intricate, over detailed descriptions. A 

spade is a spade, not a wood handled, square, 

metal mouthed implement for moving earth from 

one spot to another. Show the reader what they 

need to know.  

 

11. And Show, don‘t tell. Use more dialogue, less 

narrative. 

Telling = Jennifer tripped over the box in the 

darkness and cut her hand. 

Showing = ―Agh! Who left that damned box in 

the hallway?‖ 

―Are you okay, Jen?‖ 

―I fell over it.‖ She sucked a bloodied finger. 

―I‘ve cut my hand.‖ 
                                  

________________________________________________ 

 

Short+Sweet: scripts for chil-
dren's theatre  

Short+Sweet organisation is seeking sub-

missions for new scripts for children's 

plays, no longer than ten minutes in per-

formance length, suitable for audiences of 

4-8 or 8 -12 year olds. The plan is to mount 

a professional children's production in 

2009. We are negotiating with a significant 

professional venue in Sydney as well as 

the Esplanade Theatre in Singapore for po-

tential production slots. Writers interested 

in submitting must contact Suzanne 

Hauser, co -ordinator, for a copy of the 

submission guidelines. 

Email  suzanne@shortandsweet.org  
Closing 16 June  

mailto:suzanne@shortandsweet.org
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Definitely Not Shakespeare 
A collection of humorous verse. 

   (57 poems) 

by Jill Wherry 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

Date:Monday 28th April. 

 

Time:5:30 pm, for drinks, nibbles and a short 

performance. 

. 

Venue: The SA Writers‘ Centre,  

upstairs, (above Buongiornos.)  

187 Rundle Street, Adelaide 

 

Parking:  U-Park, next door to Buongiornos. 

Definitely Not Shakespeare will be launched by 

Bob Magor, SA‘s leading writer and performer of 

Bush Poetry. 

 

Books will be available for sale at $15 each. 

An April special, at $25 for a pack of 2, may be 

ordered now or bought at the launch. 

 

 

CREATE YOUR OWN BLOG 

 

(AT NO COST) 

 

From Lyn Arden 

 

The site below is an example of what can be done 

with a blog.  

You can make several pages with the blog system 

they use and it is free.  

 

http://npspresidents.wordpress.com/category/

environment/ 

 

You create your blog here 

http://wordpress.com/ 

 

_____________________________ 

 

OUR CONGRATULATIONS: 
 

ROSS DUFFY: Ross‘s amazing output surprises 

everyone at the group, with new work at every 

gathering. Another short story In the Deep Freeze 

has been published in Edition 19 of The Write 

Angle, a Queensland magazine and his story, The 

Pragmatist was a finalist in the Paramount Pub-

lishing International Short Story Competition. 

We‘ve lost count of the short stories by the pro-

lific Ross! 

 

JOHN SABINE: John is now a columnist for the 

new quarterly magazine ―SA Over Fif-

ties‖ (Edition out late April). Work currently be-

ing evaluated for publishing, ―Of A Different Col-

our: on being Catholic in 20th Century Australia: 

Travels of the Intrepid Dr John; The Chronicles of 

Pericles (fantasy fiction) as well as short stories, 

poetry and a musical. Wonder what he does in his 

spare time! 

 

JENNIFER BENKHAUSER: Jennifer‘s short 

story, Trail Blazing Days and her poem The Prey 

will be published in the May 2008 edition of posi-

tive words. Jennifer keeps getting better! 

 

 

http://npspresidents.wordpress.com/category/environment/
http://npspresidents.wordpress.com/category/environment/
http://wordpress.com/
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FREELANCE EDITORS, BOOK DOC-

TORS AND MANUSCRIPT ASSESS-

MENTS 
 

In two words: ―buyer beware‖. 

Not all ―editors‘, ―assessors‘ or ―book doctors‖ 

are worthy of your trust. Some are scams, some 

will provide a ―feel good‖ report that does not 

truly reflect your writing ability, or the market-

ability of your manuscript. 

 

Astrid Cooper, an award-winning, best-selling 

author, published in several commercial fiction 

genres does ―freelance‖ editing for authors.  

What makes her stand out from others?  Join us 

in an expose of her and her work, and YOU de-

cide. 

 

Q: How long have you been editing fiction?  And 

why did you decide to become an editor/assessor? 

 

A:  I‘ve edited fiction for over 30 years.  I started 

several s.f./fantasy fan and writer groups and pro-

duced ―fanzines‖, so I began editing as a conse-

quence.  Many well-known, highly respected au-

thors began their careers writing ―fanfiction‖—it 

was a place to hone writing skills in the days be-

fore e-zines.  Since 2007, I have been contracted 

to work as an assessor for one of the top manu-

script assessment agencies in Australia. Since 

1998 I have worked with publishers to read, as-

sess and edit work. I have recently completed 

―editing techniques‖ with TAFE SA and received 

a ―credit‖. Therefore, I can give you testimonials 

of my ability from industry professionals.  Most 

authors have to supplement their income from 

writing with other work.  Some will dress up as 

clowns and work with children at birthday par-

ties… I never work with children, and as I love 

writing and the editing process (most of the 

time!) my natural choice was to concentrate on 

what I love the best – writing and helping writers 

achieve their dream of becoming published. 

 

Q: How can I choose an editor?  How do I know I 

can trust their opinion? 

 

A: I recommend word of mouth referrals.  Not all 

―editors‖ are worthy of your trust.  I have worked 

for many years in different fiction genres, so I 

have an understanding of more than one – I can 

wear many ―hats‖. Can you trust me?  Abso-

lutely! My ―mission statement‖ is to work with 

the author to bring the manuscript to professional 

publication standard!  Note: the emphasis on 

―professional‖.  I have professional credentials as 

an editor and an author: I am a member of SA 

Writers‘ Centre, Australian Society of Authors 

(among others).  

  

I have presented many writing workshops to vari-

ous professional groups, including SA Writers‘ 

Centre.  I suggest you contact SA Writers‘ Centre 

if you want to know more about me, or visit my 

website: www.astridcooper.com. 

 

Continued on next page 

 

http://www.astridcooper.com/
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Editing continued from page 6 

 

Q: But what if you ―hate‖ my work? 

 

A:  Every manuscript I have read has it ―issues‖ 

and its brilliance.  While I am a tough, pedantic 

reader/editor, I will not be cruel.  As an author I 

know how hard it is to hand over one‘s manu-

script to another for a critical read.  But you have 

to understand that if you are going to submit 

your work for publication – sell it to an experi-

enced reader—the competition out there is 

fierce; most are rejected for a number of reasons, 

but in the main work is rejected because of mis-

takes—that are fixable by a savvy author/reader.  

Get it assessed and edited BEFORE YOU SUB-

MIT TO THE PUBLISHER. 

 

Q:  I want to self-publish my work, so why 

should I go to the trouble and expense of having 

it edited? I‘ve gone through it with spell-checker 

– that‘s enough, isn‘t it? 

 

A: Many subsidy presses/POD, etc. offer an 

―editing‖ service as part of the publication proc-

ess (and fee!)  Again, there are some highly 

reputable ones and others that will charge you 

hundreds or thousands of dollars for an ―edit‖ 

that is inferior.  

 I have seen books published by such.  One re-

cently – an author paid $2500 for a publishing 

package (including an ―edit‖) and in the first two 

pages the same word had been miss-spelt three 

times.  I now have to re-edit that published book! 

Turn off spell-checker.  It is not your friend.  It 

might find the occasional typo or spelling mis-

take, but not the incorrectly used words (e.g., 

right for rite or knight for night, etc.)  I see these 

mistakes all the time in work that has been sub-

mitted to a publisher.  What do you think hap-

pens to work that contains such?  Even if you are 

going to self-publish, (whatever the medium), 

don‘t you want to produce the very best you can?  

Or is near enough good enough?  You might sell 

your work to friends and relatives, but if you 

want to use it to showcase your abilities to indus-

try professionals – then that work has to be spar-

kling, fresh, clean. It has to be PROFES-

SIONAL. 

95% of all manuscripts submitted to publishers 

are rejected.  Why? 

From my own experience both as a freelance edi-

tor, and working with an assessment agency: 

FIXABLE MISTAKES including typos, poor 

grammar and punctuation on the first page, inap-

propriate use of dialogue tags; stilted characters 

and stilted dialogue.  I see this ALL the time and 

it horrifies me!  A writer has to have technical 

ability. The story might be a masterpiece, but if a 

work contains such mistakes on the first page, 

will an editor or agent bother to read further?  

Every author has ―favourite‖ words they use all 

the time throughout a manuscript—invisible to 

them and their spell-checker (of course!), but 

glaringly obvious to a fresh eye. 

 

WRITING NEWS 
The Australian Vogel Literary Award  
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Q:  

Editing continued from Page 7 

 

Q:  How do you assess a manuscript? 

 

A:  I obtain a clear indication from the client 

(author) what they are seeking. This may take nu-

merous emails to sort out.  Then we discuss the fee.  

Then I will read a hard copy of the work to gain a 

―feeling‖ for the work (i.e., style, pace, genre, etc.)  

I do NOT read on-screen—ever!  I will make notes 

as I read.  I will then go back and re-read carefully 

and make more notes, probably some pencil nota-

tions on the hard copy as well. I will then put the 

work aside for a few days and let the work ―gel‖ – 

it‘s during these days that I identify plot and char-

acterisation deficiencies and maybe decide on the 

solutions.  Once all this process is completed, then 

I will type up my assessment – and that can run 

from 10 pages to 40.  The process may take weeks.  

I would spend approx. 20 hours in total on editing 

and assessing a work – so how much would you 

expect to pay a professional working for you for 

that length of time? 

 

Q:  How much do you charge to assess a manu-

script? 

 

A: I am not cheap; I am not prohibitively expen-

sive.  My fee reflects the depth of edit/assessment 

needed to bring the work to its full potential, it also 

depends on the needs of the client, the level of as-

sessment/editing they require and the word count 

of the manuscript.  

A very rough guide can be viewed at my website 

www.astridcooper.com (hit the page called 

―kopperkat productions‖).  

Fees are negotiable and can be paid in instalments 

(I know most authors aren‘t ―rich‖!)  I will take as 

long as it takes to work with a client to get the 

work up to publishable standard.   

I negotiate a fee accordingly with a client (author) 

and I supply a written document outlining what I 

will do, how I will do it and the cost and time 

frame.  I won‘t start work on editing or assessing 

until that document is signed and returned to me 

and I have a 50% deposit of the quoted fee. 

 

Q:  What if I disagree with your assessment?  Can I 

get a refund? 

 

A:  No.  I have given you a professional report 

based on my experience. If you don‘t like it, then 

you can take the work to another assessor.  They 

might give you a different opinion (remember 

many out there will feed your ego and give you 

―false‖ expectations of your writing skill and the 

marketability of your work). 

 

Q:  I am nervous about letting an ―outsider‖ read 

my story.  You might ―use‖ it, or show it someone 

else, or tell someone about it. 

 

 

http://www.astridcooper.com/
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Editing Continued from page 8 

 

A:  100% client confidentiality – this is written 

into the document I prepare and which I sign (as 

well as the author-client).  I have more than 

enough of my own ideas for books, so I don‘t 

need anyone else‘s!  Trust me! 

 

Q:  Will you give me a letter of recommendation 

to an agent or publisher? 

 

A:  No.  Very few assessment agencies do so and 

those who do, even fewer are considered useful 

by an agent or publisher.  An industry profes-

sional wants to make up his/her mind about a 

book submitted to them.  The ―letter‖ might pique 

their interest. 

 

If you have any questions or comments, please 

email Astrid at: asti8@bigpond.com with subject 

header: manuscript assessment. 

 

Astrid is also available to do workshops on basic 

editing techniques. 

 

Like A Sniperôs Bullet 

 
Jeffrey Deaver is an international 

best selling crime author specialis-

ing in the complexities of foren-

sics. However, he has taken time out 

to write two books consisting of 

short stories entitled ñTwistedò and 

ñMore Twisted.ò Here are his words 

of advice for the many writers who 

prefer to write short stories. They 

are wise words!  Chris Ostermann  

 

 

ñA few years after I quit my day job to be a full-time 

novelist, a fellow author, compiling an anthology of 

original short stories, asked if Iôd consider contribut-

ing one to the volume. 

Why not? I asked myself and plowed ahead. 

I found, to my surprise, that the experience was abso-

lutely delightful ï and for a reason I hadnôt expected. 

In my novels, I adhere to strict conventions; though I 

love to make evil appear good (and vice versa) and to 

dangle the potential diaster before my readers, none-

theless, in the end, good is good and bad is bad, and 

good more or less prevails. Authors have a contract 

with their readers and I think too much of mine to 

have them invest their time, money and emotion in a 

full-length novel, only to leave them disappointed by a 

grim, cynical ending. 

With a thirty page short story, however, all bets are 

off. 

Readers donôt have the same emotional investment as 

in a novel. The payoff in the case of short stories isnôt 

a roller coaster of plot reversals involving characters 

theyôve spent time learning about and loving and hat-

ing, set in places with atmosphere carefully described.  

Short stories are like a sniperôs bullet. Fast and 

shocking. In a story, I can make good bad and bad 

badder and, most fun of all, really good really bad. 
 

I found too that as a craftsman, I like the discipline 

required by short stories. As I tell writing students, its 

far easier to write long than it is to write short, but of 

course this business isnôt about whatôs easy for the 

author, its about whatôs best for the reader, and short 

fiction doesnôt let us get away with slacking off.ò 

      

   

Jeffrey Deaver  

IF YOU HAVE NEVER BEEN TO  

A CRITIQUE SESSION— 

 

GIVE IT A TRY—YOU WILL BE SUR-

PRISED HOW MUCH IN 

 

FORMATION IS EXCHANGED AND HOW 

MUCH HELP YOU  

 

Will RECEIVE.  

 

NETWORKING—NETWORKING– NET-

WORKING 

mailto:asti8@bigpond.com
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The Time Thieves 
 

 

The words they use are: JUST- ONLY- NICE-SMALL- 

TINY FAVOUR- MERELY. 

 

Typical sentence, ―Would you be a dear and JUST  do 

me a TINY FAVOUR, it would ONLY take a LITTLE 

of your time - it‘s MERELY a SMALL job.‖ 

 

This will be accompanied by ‗The helpless‘ look and if 

you hesitate it will be followed by ―Pretty Please‖ and a 

suck up about your abilities. 

 

The Humourless 
 

 

Their words are SAD – TRAGIC – MISERABLE –

WORRIED 

 

They steal our joy of life. They can‘t see the humour in 

humanity and don‘t understand that they are in a situa-

tion comedy. 

Everything they see is interpreted as SAD or WORRY-

ING.and it colours their world as a miserable and tragic 

place. 

 

Typical Sentence: ―What is the world coming to!‖ ―I 

don‘t think that‘s funny.‖ 

 

The Mummyôs Little Boy -Daddyôs Little Girl  
 

Their words: I WANT – NOW – ME – I –GET 

 

These darlings are so needy, dependent and helpless and 

not the ones you want to help in life‘s emergencies. 

 

Typical Sentence: ―I‘d be too scared to try that – I‘d 

never cope.‖ 

 

The Politically Correct 
 

Their words: WHAT WILL PEOPLE THINK – IT IS-

N‘T RIGHT – THERE SHOULD BE A LAW - DIS-

GUSTING 

 

They are the spoil sports who are scared of opening their 

thin lips except for protesting about everything. 

 

Typical Sentence: ―Someone should stop that, we‘ll all 

be in trouble.‖ 

 

 

The Saccarine Sweet Do-Gooder 
 

Their words: PURITY – GOODNESS – EVIL - DAN-

GEROUS 

 

They have sweet smiles and tend to pat your shoulder in 

a condescending manner with a superior nod when they 

demean whatever you do. They are trying to tell the 

world how good they are and they are a pain in the arse 

at a party. 

 

Typical Sentence: ―It‘s lovely darling, but don‘t you 

think it‘s not quite nice.‖ 

 

The Know-it-all 
 

Their words:  I KNOW – I‘VE DONE – I HEARD 

 

They dominate the conversation, poor darlings because 

they are always trying to prove that they know every-

thing. Don‘t take their word for it – check it out on 

Google before you believe their ‗facts‘. 

 

Typical Sentence: ―It‘s a positive fact...‖ 

 

The Bossy Britches 
 

Their words: NO – DO IT THIS WAY 

 

They tell us what to do, how to do it and why we are 

doing everything wrong. They know they can do every-

thing better. But they rarely do anything, they are too 

busy bossing us about and telling US what to do. 

 

Typical Sentence: ‗I know by experience, that you are 

going about this the wrong way.‖ 
 

++++++ 

 

The better we know peopleðthe better charac-

ters we will create. 

 

Study people in restaurants/airports/offices/

shopping, wherever you go and watch their behav-

iour.patterns. 

 

Listen for inflections in speech. 

 

Watch body movements and how they relate to per-

sonalities and their characters. 

HOW CHARACTERS REVEAL THEMSELVES 
Diane Beer 
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English teachers can be wrong. For exam-
ple, they may have told you to never split an 
infinitive or start a sentence with "because." 
Because most English teachers are not pro-
fessional writers, many adhere to writing 
rules without understanding the underlying 
concepts of those rules. Another rule they 
may have told you is never to end a sen-
tence with a preposition. This is a rule we 
agree with--to a point. 
 
Here's why we basically agree: Prepositions 
typically BEGIN prepositional phrases, and, 
therefore, require an object of the preposi-
tion. [An example of a prepositional phrase is 
"off the street." The object of the preposition 
"off" is "street." To find the object, ask, "Off 
what?" The answer, "street," is the object.] A 
prepositional phrase cannot be completed if 
the preposition is the last word in the sen-
tence. 
 
However, sometimes those words that look 
like prepositions are used as part of a verb, 
in which case we have no problem putting 
them at the end of the sentence. 
 
Here's a couple of examples to illustrate 
what we mean. 
 
1. "She's the girl I want to get away from." 
"From" is being used as a preposition, but 
what is the object of the preposition? It's "the 
girl." This sentence could easily be revised to 
read, "She's the girl from whom I want to get 
away." A better revision might be "I want to 
get away from her." Notice that the second 
revision is more direct and, happily, has an 
object to the preposition "from." The second 
revision, though, emphasizes me and not the 
girl, so the first may still be the best revision 
to maintain the intent of the original sen-
tence. 
 
 

 
2. "She's the girl from whom I want to get 
away." "Away" seems like a preposition, but 
it is being used as part of the verb "get 
away," which is different than the action of 
getting. [Actually, in this case, "away" is be-
ing used as an adverb, but, for all practical 
purposes, it's acting like part of the verb.] 
"Get away" refers to a particular type of ac-
tion, so we're fine with leaving "away" at the 
end of the sentence. This is like "I looked his 
phone number up." "Looked up" refers to a 
particular action and, though divided, is act-
ing like a single verb. 

 

You can see the rest of this article here: 
http://www.fictionfactor.com/guests/
prepositions.html 
 
 
 
FOUND ANY GOOD WEBSITES LATELY  

SHARE THEM WITH US!!!!  
 
 
Absolute Write   

URL:  www.absolutewrite.com   
This site helps writers whatever they are writing.  
 

Absynthe Muse   

URL:  www.absynthemuse.com   
Good for old ages ï aimed at the young.  
 

Agent Query   

URL:  www.agentquery.com   
This free searchable database allows you to spend less 
time looking for an agent and more time writing.  

Agent Research   

URL:  www.agentresearch.com/agent_ver.html   
Use this free service to check an agentôs public records for 
any negative reports.  

Allbooks Reviews   

URL:  www.allbooksreviews.bravehost.com   
Find a comprehensive list of book reviews in various gen-
res and read authors' comments at this site.  

AllPoetry   

URL:  Allpoetry.com   
This community wants you to express yourself. It focuses 
on education and sharing.  

 
Ending Sentences With Prepositions  

By David Bowman  

 

http://www.fictionfactor.com/guests/prepositions.html
http://www.fictionfactor.com/guests/prepositions.html
http://www.absolutewrite.com
http://www.absynthemuse.com
http://www.agentquery.com
http://www.agentresearch.com/agent_ver.html
http://www.allbooksreviews.bravehost.com
http://Allpoetry.com
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Appollo's Lyre   

URL:  www.apollos - lyre.com   
Stop by this e -zine for contests, writing articles and author 
profiles for writers of every calibrer and genre.  

Armchair Interviews   

URL:  www.armchairinterviews.com   
Grab your headphones, curl up with your laptop and listen to 
online author interviews, it will help you analyse your own 
writing.  

Ask the Experts   

URL:  www.maureenmcmahon.com/bookmarketing.html   
Writing instructor Maureen McMahon created a free ñAsk the 
Expertsò page. You enter your question about marketing a 
book through the online form and receive a response within 
three to five days.  

Askaboutwriting   

URL:  www.askaboutwriting.net   
Visit this site for current publishing news, contest listings and 
writing articles.  

Author Mania   

URL:  www.authormania.com   

This site is all about the craft. Read the tips and articles to 
create compelling works.  

Authors By Design   

URL:  www.authorsbydesign.com   
Stop by this site if you support its ñBelieve and Achieveò motto 
or simply need some motivation.  

AuthorsDen   

URL:  www.authorsden.com   
Use this site to give and receive feedback on books, articles, 
poetry and stories. Then store your favorite for easy access.  

APOLOGY  

Sorry if I led people astray.  

Nicholas Fourikis has not re-
signed ðhe has simply decided 
to concentrate on his book and 
wonôt be attending meetings or 

associated events.  

Keep up the good work Nicholas 

we will miss you. And thank 
you for all your help ðwe quite 
understand the need to get on 

with that book  

Diane  

 

Newsletter Editors: Kristi Savage & Diane Beer 

Published by Writing Right Inc 

12 Sandford Road 

Kensington Gardens SA 5068 

 

Contact: (08) 83326085 

kristisavage@optusnet.com.au 

Email: dyoz@ozemail.com.au 

 

Contact us if you need information on meetings, 

critique groups, the online group or workshops. 

 

We provide workshops if more than six people 

have a subject they want to explore. 

 

Writing Right has a panel of experienced writers 

and published authors who are willing to give talks 

to community groups—book a speaker for your 

group. 

 

We also have associate membership available to 

other groups who want to take advantage of our 

services, newsletters or workshops. 

 

Our meetings in the SA Writers‘ Centre are held 

on the 3rd Friday of each month. 

 

Critique sessions are also held on the first Saturday 

of each month at The Cottage, 12 Sandford St., 

Kensington Gardens. 

 

We are collecting information about assessors, edi-

tors, typewriting services and experts who can help 

our members get published. 

 

 

CONTACT US IF YOU HAVE ANY  

 

QUESTIONS ABOUT YOUR WRITING OR  

 

ABOUT  MEETINGS SUITABLE FOR YOU. 

 

 

http://www.apollos-lyre.com
http://www.armchairinterviews.com
http://www.maureenmcmahon.com/bookmarketing.html
http://www.askaboutwriting.net
http://www.authormania.com
http://www.authorsbydesign.com
http://www.authorsden.com

