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Easter threw our calendar out of whack this

year—so we will be meeting a week later than
usual - (instead of the third Friday of the

month).

The meeting will look briefly at some of the

plans for 2008 before having our usual critique

groups.

Let us know if you need anything in particular

from the critique sessions.

CHAOS IS NOT JUST A LIFESTYLE T

STATE OF MIND!

INSIDE THIS ISSUE
2 Notices

3 For word lovers

4 About Us

5 Motivation Works
6 Title it Right

7 Publishing News

8 Five Secrets to win

9 Blurbs & reference
books for writing

10 Writers’ Checklist
11 From the Editors

12 Profile of the month

S

March Meeting Friday 28th at 6.30 pm

THE NEXTCRITIQUE MEETING d APRIL 5th

Held in The Cottage

12 Sandford Street,

Kensington Gardens from 2 pm

Visitors are always welcome to join the interesting

topics—or offer their work for critiquing

OUR APRIL MEETING WILL BE HELD ON —THE
THIRD FRIDAY OF THE MONTH AS USUAL

WHICH WILL BE _

Friday 18th FROM 6.30 pm in the SA Writers’ Centre,
Rundle Street—above Biongiono café. Go through the
café to the lift in the rear foyer and catch the lift to the

2nd floor.

MACCLESFIEIfi3tart of a new hills Festival

Writing Right was delighted to be
part of the inaugural Writers’
Festival at Maccelsfield in
March.

The Festival has strong support
from Mt Barker Council and the
local community to become a
strong event in coming festivals.

Our sincere congratulations to
Graham Thomas for his hard
work and vision in organizing the
events.

He has formed a strong founda-
tion for the future development of
the arts in the area.

The beautifully friendly atmos-
phere of the hills town made visi-
tors feel very welcome.

We look forward to the next
event and hope Writing Right can
form a strong link with a new
group in this town.
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An online prize for book lovers and Writers

THE MOST POPU-
LAR CHILDREN'S
BOOKS
If you'd like to see which
children's books were
voted the most popular in
a recent UK survey, go
to:
http://
www.telegraph.co.uk/
news/main.jhtml?xml=/
news/2008/02/22/
nbook122.xml&DCMP=
EMC-new_22022008

ATTENTION PLAY-
WRIGHTS:
'WHAT | WROTE'

'What I Wrote' is a series of
DVDs that includes inter-
views by Dr Tess Brady with
the playwrights Louis
Nowra, Hannie Rayson,
Katherine Thomson and Matt
Cameron. The writers talk
about the themes in their
plays, their concerns and
their working methods. Each
writer gives tips about what
new writers can do to kick
start their playwriting ca-
reer. You can find out more
about the series and watch
trailers at
www.whatiwrote.com.au and
acquire copies of the DVDs
from the distributor
WWW.ronin.com.au

The second series is cur-
rently in production and
will feature David William-
son, Joanna Murray-Smith,
Andrew Bovell and Debra
Oswald.

Page 2

Authors fed up with pub-

|l i shersd reje
and readers hunting for
new material will wel-

come the launch of Kiwi
online publisher
www.bookhabit.com on

29 February 1 especially
writers, who have a

chance to win US$5,000
in Bookhabit ¢
AUnpublished
tiono.

Bookhabit.com enables
authors to self-publish
works online for free,
contributing to an online
library of ebooks acces-
sible by readers all over
the world. Book lovers
visiting Bookhabit.com
can sample a book with
a free first chapter before
they buy. Full books start
from as little as US$2.50
(approx NZ$3.30) to
download. The site in-
cludes fiction, non-
fiction, plays and scripts,
and has potential for any
publishable work.

AfAut hors take
slice of each sale, and

can earn more than the
typical 5 - 12% traditional
publishers m
said Bookhabit.com co-
founder Clare Tanner.

To celebrate the launch-

ing of Bookhabit.com,

the website is running
New Zeal and®ds
nati onal AuUnNfg
Competitiono
istered site visitors can

help determine the win-

ner.

Bookhabitbs
lished Competition con-
sists of thre
said Clare Te

Round One, authors con-
tribute their works over a
period of 10 weeks, with
the five most popular
books each week, as
rated by readers, making
it through t

After two weeks of voting
for the favourite book dur-
ing Round Two, the top
10 ranked books will be
announced on 26 May on
Bookhabit.com and will
advance to Round Three,
for final judging by a
panel.

The winner will be an-
nounced on 24 June on
Bookhabit.com and will
receive a prize of
US$5,000. Authors enter-
ing the competition also
receive revenue from any
book downloads during
the competition.

fOur website and the
launch competition pro-
vide an excellent channel
for writers to get more
exposure, more feedback
and readers, immediately.
Authors frustrated by the
tough world of traditional
publishing can now put
their work in front of mil-
l'ions of
Clare Tanner said.

fi HEeading has come of
age;
to read a document on a
screen than we have
been before. Book-
habit.com is at the front of
what could be the next
revolution in the publish-
ing industry

Bookhabit.com converts
works into a format read-
ers can download to com-
puters, mobile phones,

eye:¢

weodre f¢

PDAs, e-readers, and
almost any device.

The user feedback on
Bookhabit.com gives
other readers a hint of

(what they are in for, and

provides authors with di-
rect feedback from a
global audience.

Even more than linking
authors instantly with
readers, Bookhabit.com
will be a forum for editors,
illustrators, orators and
photographers to com-
bine ideas, connect and
collaborate over their fa-
vourite works.

The competition begins
on 3 March 2008. Full
details of the Book-
habit.com competition are
available online at
www.bookhabit.com

For more information con-

tact:

Clare Tanner

Phone (+64 4) 389 9173

Mobile: (+64 21) 384 935

clare@bookhabit.com
+++

SA WRITERS CENTRE
QUIZ NIGHT

Put Friday 18th of April

in your diaries for the Lit-
erary Quiz Night of the

year. Lots of fun and y
prizes! Six players to a
table. $10 per per-

son. Early Bird Spe-

cial: book and pay for a
table of six by 1st April

. and pay only $50. The

event will be held at the
Nexus Multicultural Arts
Centre.
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FOR WORD LOVERS

Once again, The
Washington Post

published its Flatulence  (n.) the

yearly contest in emergency vehicle

which that picks you up af-
ter you are run over

Coffee  (n.), a person by a steamroller

who is coughed upon.

d P Balderdash  (n.).a
Flabbergasted (adj.), Laf{":?_“y receding
appalled over how airline.
much weight you have

oy Testicle  (n.), a hu-
Abdicate  (v.), to morous question on an

i e exam.

give up all hope of
ever having a flat )
stomach g Rectitude  (n.), the

' formal, dignified de-
Esplanade (v.), to meanor assumed by a

proctologist immedi-

attempt an explana-
b b ately before he exam-

tion while drunk.

ines you.
e AL Pokemon (n), A Jamai-
: can proctologist.
Negligent  (adj.), de-

Oyster (n.), a person
who sprinkles his
conversation with
Yiddish expressions.

scribes a condition
in which you absent
mindedly answer the
door in your night-

gown. . L
Frisbeetarianism

(n.), The belief

Lymph (v.), to walk that, when you die,

ith a lisp.
i a s your Soul goes to the
Gargoyle (n.), an roof and gets stuck
olive - flavored mouth- there.
wash.

The 20 Best Children's Books of All Time

A recent poll of United Kingdom adults be-
tween the ages of 16 and 65 has identified
C.S. Lewis's The Lion, the Witch and the
Wardrobeas t he best chil
time. The Very Hungry Caterpillar by Eric
Carle and the Famous Five series by Enid
Blyton rounded out the top three.

Needless to say, the list has a strong UK bias
-- authors like Enid Blyton and Roger Har-
greaves aren't household names in the US,
and some classic books more familiar to
American readers aren't included -- but it's an
interesting look into what makes a children's
book resonate with adults across generations.
See the full list at http://

entertainment.timesonline.co.uk/tol/
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Crossing the River

One day, three men were
hiking and unexpectedly
came upon a large raging,
violent river. They needed to
get to the other side, but had
no idea of how to do so.

The first man prayed to God,
saying, "Please God, give me
the strength

to cross this river." Poof!
God gave him big arms and
strong legs, and he was able
to swim across the river in
about two hours, after almost
drowning a couple of times.

Seeing this, the second man
prayed to God, saying,
"Please God, give me the
strength and the tools to
cross this river." Poof! God
gave him a rowboat and he
was able to row across the
river in about an hour, after
almost capsizing the boat a
couple of times.

The third man had seen how
this worked out for the other
two, so he also prayed to
God saying, "Please God,
give me the strength and the
tools ... and the intelligence
to cross this river." And

P¥h6s book o

God turned him into a
woman.

She looked at the map, hiked
upstream a couple of hun-
dred yards, then walked
across the bridge.

“Life isn't long
enough for love
and art."

W. Somerset
Maugham

(The Moon and

Sixpence)
f 5
\ /
| |
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Managing a mixed groupi for us1 was an evolutionary growthi

but it was the best thing that could have happened for our members.

This is portion of our presentation given to -
tre this month.

We have come to believe that the more mixed and diverse the group — the stronger it becomes.

There is no such thing as a perfect group....sometimes we hit near the mark...but most of the time we
are still trying to achieve that perfect harmony, the perfect mix that encourages writers to write their
best work. There is a never a meeting that I feel totally thrilled about...there is always a tinge of regret
that someone needs haven’t been fully met or we should have had more time. Or the weather wasn’t
right. There are always hitches.

But still I believe a mixed group is best for many reasons.

Just because it is a mixed group with some just starting, some very experienced, some writing biogra-
phies, some writing poetry - the same skills apply. Because whether we are writing poetry, a company
report, a short story, film etc. — the same skills apply and however skilled we are, we can always hone
our skills.

A poet still has to capture an audience with a hook — still has to tell a story — still has to create an en-
tity. Writers are story tellers - whatever means they choose to relate their message. Writing is about
communication.

A mixed group of ages, sexes and occupations makes for a more vibrant group. We have students,
retirees, doctors, scientists, business people — the lot.
Starting from four people less than four years ago — the challenge was to increase the diversity — in-
crease the different skills — opinions and strengths with a larger group.
So we chose to emphasise some aspects of the group’s Service to writers.

What do writers want?

They want their work read i assessed supported - to get their work published, performed
and above all appreciated. Our critique groups break up into small groups (to ration time and
give everyone a fair hearing) and to be able to offer different combinations within the groups
at each meeting.

They want skills workshops- so we organise workshops.
They want information about publishing and printing — so we provide the newsletter.
They want mentors— and the critique groups provide the mentorship and when it is done prop-

erly everyone learns mentoring skills to support, encourage and develop all the diverse talents
a group can offer.

Above all they want motivation and deadlines to encourage them to keep writing and get into the
habit of regular writing to increase their skills. It is our firm belief that a MIXED group provides the
best chances of achieving those aims.

Diane



SUCCESS MOTI-
VATES US TO GAIN MORE SUCCESS

We need MOTIVATION

M T Milestones- Milestones are measured by
gaining skills and runs on the
board.

O 1 Opinions We learn about our work and
achievements from the OPIN
IONS of others.

T 1 Training —Talents are honed when training
is in a Trusting environment.

| 7 Inspiration —Inspiration can be taught and
when encouraged and motivated
become stronger.

V 1Vocation —A sense of vocation needs to be
encouraged and nurtured to make
one secure.

AT Abilities — Everyone has different abilities
and that must be understood and
respected in groups.

T 1 Tactics— Good teaching and teamwork
through strong Tactical planning
leads to Tangible results.

| 7 Individuality - Initiative comes with confi
dence and a good diverse group
increases individuality and initia
tive.

O 1 Opinions & Outcomes Respect for the

opinions of others. Outcomes that

encourage members to put their
opinions forward without feeling
threatened.

N i Narration and storytelling. Learning the art
of storytelling comes from reading

work aloud and Listening to the
pacing, the hooks, the twists, the
pacing. Strong narration leads to

strong story telling —and this comes

back to diverse critique groups.
Critique groups provide feedback
to strength our work and re-

solve.
4+

MOTIVATION WORKS

Advice to aspiring authors
By Helen Chilcott, author of Morning Glory

Know English, grammar, spelling, punctuation and
computer skills that will help you to write.
Educate yourself about writing.

Never use friends and relatives as critiquers as
they'll tell you it's sweet even if it stinks. An editor
didn't once kiss your baby ass and teach you to
say Mama.

Ask experienced people to critique your work,
and observe what they tell you.

Join writing groups and learn how others write.
Get yourself a qualified Mentor.

Read an eclectic mix of authors and subjects you
do and don't like.

Develop a unigue voice and stick to it.
Be prepared to rework or start over.

Don't think people are just being nasty when they
say they don't like your work. Instead, listen to their
reasons. Every person who reads your work repre-
sents a potential buyer/reader and has a valid
opinion, even if you don't agree with them.

Don't think of your work as your 'perfect baby', or
you will never improve it.

Be your own critic. Be prepared to cut and not
paste.

Don't permit word count to stand in the way of
flow. You can edit/crop later.

Even if you've worked on a piece for 5 years,

don't suddenly rush to complete it. Because your
skills should improve as you work, rework the piece
from the beginning when you've reached 'the

end'.

Even if you write fiction about actual, you must
research it. You can't make stuff up thinking,
‘Nobody will know." Guaranteed at least one
reader is an expert, and if you've made stuff up
without research, your work and you will lose
credibility.

Thank you so much for spending time with us at
Love Romances and More. We wish you the
greatest success in all of your future endeavors.



Title Your Short
Story Right

No matter how fantastic the short story you
have written may be, without a catchy title
the chances are good that an editor will not
read it. The title is the most important part of
the story as this is what first captures the
reader's attention.

A good title should grab the reader and make
them wonder what the story is about. A bad
title will probably cause the reader to skip the
story altogether. This holds true when sub-
mitting your stories for publication. Editors
are busy people and will pass on the story,
often without reading the first sentence, if
your title doesn't capture their interest.

The title of your story will tell the editor a lot
about your creativity. If your title is strong, an
editor will be more likely to look at your story
with a positive attitude.

So how do you come up with a good title?
Below is a small list of tips to help you come
up with an attention grabbing title.

1. Keep it short, no more than four or five
words. Even two or three word titles are gen-
erally more than enough. If you can come up
with a single word that conveys something
about your story, even better.

2. Avoid boring titles. Don't name your story
something like 'The Monster' or 'The Sea' as
these are dull and boring, and too general-
ized. Instead, try for something that evokes
emotion. '‘Under the Bed' would be a good
title for a scary story and 'High Tides' works
better for a story based on the ocean.

3. Make sure your title fits your genre. Don't
name a whodunit with a title that could be
confused with a romance story.

4. Make your title easy to remember. This is

another reason to keep the title short. Use
your creativity to come up with something
catchy that relates to the theme, the action,
or the characters of the story. A memorable
title allows your readers to recommend your
story to others.

5. Research the title you come up with. Al-
though titles are not copyrighted, you don't
want your story confused with another story
of the same name. They can be similar with-
out being exact.

So how do you spark your creativity to come
up with the perfect title for your story? The
following are a handful of ways to awaken
your muse.

More tips: http://short.fictionfactor.com/

Publishing News

Editor, author and publishing executive Lou
Aronica and agent Peter Miller are teaming
up to form The Story Plant, a publishing
venture that will "focus on long-term rela-
tionships with commercial novelists," in-
tending to "develop writers over multiple
books."

The Story Plant will publish commercial
fiction, beginning with American Quest, a
contemporary romantic fantasy by Sienna
Skyy, and Capitol Reflections a medical
thriller by Jonathan Javitt, MD. Lou
Aronica previously worked at Bantam
Books, where he created the Bantam Spectra
imprint of science fiction and fantasy; and at
Avon, where he formed the Avon Eos im-
print. Peter Miller is president of PMS
Literary and Film Management, Inc. in New
York and also heads up the Millenium Lion
Production Company.

According to Mr. Miller, "When we sign a
Story Plant title, we're specifically looking
at the book's film and foreign potential. We
think the books on this list are going to be
successful on a number of platforms."


http://short.fictionfactor.com/articles/title.html

PUBLISHING NEWS

Encore Romance (http://www.encoreromance.com) is
a new venture from the publishers of Whispers Pub-
lishing (http://whispershome.com/ ) and Vintage
Romance (http://www.vrpublishing.com/ ) Encore
Romance is devoted to publishing reprints, in ebook
form, of previously published, out-of-print romance
novels. Authors who own the digital/electronic rights
to romance

fiction previously published by a mainstream pub-
lisher may send a letter of interest with information
about the book to encoreromance(@gmail.com.

The editors will usually respond with a decision
within 24 to 72 hours. Encore asks that the author be
willing to include information about Encore Romance
and the digital sale of your book on your website. All
accepted authors will

be asked to sign a two-year contract (renewable) for
the digital/electronic rights for their book. Print rights
shall remain with the author(s). As these books will
be sold through outlets requiring distribution dis-
counts, authors will receive 50% of the net price after
discount.

Summerside Press is a new inspirational publisher
"offering a pleasurable, escapist reading experience
that is wholesome and inspirational." Summerside
Press™ is launching its Love Finds You™ fiction
line in fall 2008, featuring inspirational romance nov-
els set in actual small towns across the United States.
They plan to release 12 titles per year. Word count of
between 60K and 100K words (220 to 380 pages).
The stories may be historical or contemporary. The
first 12 titles for the series are already in develop-
ment. Interested authors should contact the editor,
Rachel Meisel for a list of upcoming titles and
writer's guidelines. Some highlights: since the major-
ity of the action in each novel will take place in the
title town, plot details should remain reasonably
faithful to the town’s history, geography, and atmos-
phere. Stories should be realistic, not sacrificing real-
ism in order to tell a feel-good tale. The stories
should also be relevant, wholesome and

positive. Ms. Meisel is currently accepting proposals
(an overview of the novel, a chapter-by-chapter syn-
opsis, and at least 3 sample chapters) for new pro-
jects. Once you're read the guidelines, please send
proposals to: Rachel Meisel, Fiction Editor, Summer-
side Press™, rachel@roverhaus.com

The National Association of Baby Boomer Women is
holding a Favorite Concert Memories Writing Con-

test. Share your favorite concert memory in 500
words. Submissions should be written in a Word
document and sent as an attachment

to contest@nabbw.com with FAVORITE CONCERT
MEMORY in the subject line. There is no fee to en-
ter. Deadline for entries is April 15th. First prize is
$100 and free membership or renewal in the National
Association of Baby Boomer Women. Plus your
story will be placed in the Our Voices section at
www.boomerwomenspeak.com. Please make sure to
include your name, email address, and short bio at the
top of your entry NOT in the body of the email. For
more information, go to http://tinyurl.com/2vk7rg

Get the inside scoop from Harlequin Editors by lis-
tening to the new Meet the Editors podcasts, avail-
able at http://www.eharlequin.com/store.html?
cid=749

Each 20-minute podcast is a one-on-one interview
with an acquiring editor for one of Harlequin's lines
or imprints. The first podcast features features
Melissa Jeglinski, senior editor for Silhouette Desire,
and Diana Ventimiglia, associate editor for Silhouette
Desire and Silhouette Romantic .

Lindsay Sagnette, formerly an editor with Blooms-
bury, will join St. Martin's in early March. She'll be
acquiring "suspense-driven fiction and innovative
women's fiction."

Erika Tsang has been promoted to executive editor at
Avon.

As always, feel free to pass along this newsletter and
to encourage others to sign up to receive it. If you
reprint or forward the newsletter, all I ask is that I be
given credit for it. Anyone can sign up by sending a
blank email to cynthiasterling-
subscribe@yahoogroups.com

Medallion Press (http://www.medallionpress.com)
will launch a new line of illustrated romance books in
November. The line features novellas described as
"adult fairytales," illustrated by Cherif Fortin and
Lynn Sanders. The first book will be Passion's Blood.
Medallion Press publishes historical, contemporary,
and paranormal romance and romantic suspense, as
well as mainstream fiction, mystery, suspense and
thrillers; science fiction and fantasy, horror and para-
normal fiction; and young adult fiction. The Chicago-
based publisher launched in June of 2003. They pub-
lish in mass market, trade paper and hardcover.

Continued on next page.....
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Manuscripts must be between 80,000 and 120,000 words.
They recently launched Medallion Radio, an internet ra-
dio station to promote Medallion Press titles. For more
information and to review their guidelines, go to http://
www.medallionpress.com/guidlines/index.html#po

The 77th Annual Writer's Digest Writing Competition is
now open for submissions. Submit your fiction or nonfic-
tion to one of ten categories: inspirational, memoirs/
personal essay, magazine feature, genre short story, main-
stream/literary short story, thyming poetry, non-rhyming
poetry, stage play, television or movie script or children's/
young adult fiction. The deadline to enter is May 15,
2008. The grand prize is a three-day, two-night trip to
New York and meetings with four editors or agents. The
entry fee is $10-$15. Find all the details at https://
www.writersdigest.com/contests/annual/77th/

Novel Writing: Five Secrets
Of Success
by Steve Dempster

Have you ever wondered, as you sit at your keyboard, if
there are any secrets to successful novel writing? Well
there are - and here are five of them. Remember these
secrets and your novel writing will improve overnight!

To call the points below 'secrets' is
perhaps to invest them with too great
an air of mystery, yet it seems that so
many words of advice are looked on as
'secrets' nowadays that | thought ‘what
the heck? Go with the flow - call them
secrets. Why not?'

I'll tell you why not. Because it isn't fair.
The 'secrets' I'm about to tell you aren't
secrets at all - just good, solid advice <
that's been proven on the writing mill

time after time. So, when next you

read some sales blurb offering to tell you 'secrets' that will
absolutely guarantee your success and turn you into an A
-list writer - remember me. Remember these five points.
Remember that the writer's road is a hard and rocky one.
And especially remember that that road is the best road
ever made!

Point One: Adopt a professional attitude towards

your work.

Does this seem obvious? Of course it does - and yet you
would be amazed at how many people write ‘when they
can' or 'when the mood takes them'. If you are one of
these people, you need to change this mental attitude

=

right now - and | do mean right now. Unless you are an-
other Hemingway or Joyce you will not succeed with such
an approach. Set aside a regular time to work - then stick
to it. Period.

Point Two: Identify your target market.

Who will you write for? By this | mean what section of the
reading public. A good thing to keep in mind is that you
are more likely to be successful writing books on the sub-
ject your read yourself - romance or sci-fi for example -
than forcing yourself to write in a genre unknown to you
just because it seems to sell well.

Point Three: Self -belief.

This is one thing that - unfortunately - no-one can teach
you, yet it is one of the most important things that any
writer can possess. Indeed, without self-belief it is highly
unlikely that you will ever really 'make it' as a writer.
Why? Simply because writing is a tough game and only
the strong survive. A writer's strength lies in mental,
rather than physical, toughness but it's toughness just the
same. Cultivate this strength at every opportunity.

Point Four: Support.

I've said this before in other articles and make no apology
for saying it here - having the support of your family is of
huge importance. If they understand that you are treating
this writing business seriously and that you need to have
set times in which to work then this will be of immense
help to you. If they then go the extra mile and root for you
at all times, well, you're halfway there!

Point Five: Rejection.

This is perhaps the most dreaded aspect
of writing for many would-be authors -
the awful 'pink slip' of the rejection letter.
What you must realise is that rejection is
not a personal slight. Publishing is a
business and all that rejection means is
that your story or book doesn't fit with
what that editor wants at that moment.
Many writers in fact have a 'rejection
selection' that they keep to one side and
resubmit at regular intervals. After all,
times change - and so do editors!

So - five short 'secrets’ that, if you keep
them in mind and more importantly act upon them, will
always help you along the way to being a published
writer. No guarantees, though - anyone who offers you
those is someone you really shouldn't listen to!

Steve Dempster

Steve Dempster writes articles for the web and works of
fiction. If you would like to get the know-how a novelist
needs to write professionally, take a look at this: http://
www.howtobeawriter.co.uk/pagell.html
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Blurb: The cornerstone of All Book Proposals

Nicholas Fourikis
nicholasfourikis@yahoo.com.au

Tel / Fax 8374 3006

Website www.nicholasfourikis.com

Blog www.nicholasfourikis.blogspot.com

Abbreviated from Nicholas’s notes when he spoke at the Writing Right workshops held at the inaugural

The presenter would assume you have completed a
manuscript for a book. The next step is to write a
book proposal and send it to several agents / publish-
ers. Nick would present the elements of a brilliant
book proposal before he focuses on the blurb because
it is the cornerstone of all book proposals.

The relevant issues worth exploring are: what is a
blurb, the aim of the blurb, how long should it be,
what tense we should use and the reasons why blurbs
are difficult to craft. Examples of blurbs would be
given drawn from his experience and from useful ref-
erences.

References
R Whitton A decent proposal
S Hollingworth Common ground publishing - 2001
K Sands Making the perfect pitch.
How to catch a literary agent’s
eye
The writer books 2004

The Blurb

The blurb is a marketing document designed to con-
vince a reader to buy your book.

It sets the scene of your story — Time and place.
Epoch and locality.

It does NOT include the end of your story.

Present tense is used. It is up to 200 words but less is
more. All subplots and minor characters are not in-
cluded.

The heroes are introduced

It is a difficult document to craft because only few
friends can help you; and

After you crafted the blurb friends can help you polish
it

Some helpful books for authors
[Learning from the masters (i) accelerates experiental
learning; and (ii) empowers you]

General

Aristotle [384-322BC] Book IlI- The Rhetoric
Maugham W S-The summing up. Vintage, 2001

Block L - Telling lies for fun and profit.- Quill, 1994

Writing the novel - Writer’s Digest Books, 1979
King S On writing. - New English Library, 2000

Strunk Jr W & White E B - The elements of style.
Longman, 2000.

Campbell J - The hero with a thousand faces. MJF
Books. First ed 1949

Campbell J] & Moyers B - The power of the myth.
Doubleday. 1988.

Ackerman D - A natural history of love. Vintage
Books, 1995

A natural history of senses - Phoenix, 2000

Specific

McClanahan R - Word Painting Writer’s Digest
Books, 1999

Collins B - Getting into character. ] Wiley & Sons,
2002

Benedict E - The joy of writing sex. Souvenir Press,
2002

Whitton R & Hollingworth S — A Decent proposal.
Common Ground Publishing. 2001
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Specusphere email bulletin,
March 2008

WEBZINE #01 is OUT NOW!

Visit Specusphere.com to see it

The Specusphere has gone bi-monthly. No longer
will we be posting new articles on an ad hoc basis
in a continuous update but we will act like a more
traditional magazine with set publication dates.
Read more about our aims in this issue’s editorial..

Along with this new bi-monthly cycle, we have re-
structured our site menu to make it easier for you
to browse around. The Specusphere is primarily a
place for you to read about the latest speculative
fiction ideas, events and products in Australia —
and the talented people behind them. We also wel-
come your participation and collaboration, using
the website to voice your opinion, have your arti-
cles and reviews published and/or promote your
own speculative fiction organisations or ventures..

There are reviews of books and movies, feature articles
about speculative fiction as a genre, articles about
writing and publishing, short fiction, poetry and
more.

Recently, we welcomed Astrid Cooper, an award-
winning, best-selling author of fantasy, romance
and ‘romantica’, to the team. She is heading up a
new section called ‘Up and Coming’ which will
feature up-to-date previews and inside-information

from authors and publishing industry professionals.

Read more about what Astrid is doing on The
Specusphere here.

You can continue to find our growing archive of
articles and reviews by visiting those items in the
menu on our website. Our directory will also re-
main available for those who wish to find other
professionals with an interest in the speculative.

IF YOU HAVE NEVER BEEN TO A
CRITIQUE SESSION—GIVE IT A
TRY—YOU WILL BE SURPRISED
HOW MUCH INFORMATION IS EX-
CHANGED AND HOW MUCH HELP
YOU WILL RECEIVE.

WRITERS” CHECKLIST

BY

Dawn Urkin
MUCH OF THIS ARTICLES APPLIES TO ALL WRIT-
ING

Most new writers think writing a romance novel is the easiest
way to break into the publishing world. All they have to do is
write about a couple falling in love. How hard can that be?

Pretty hard at times. There are so many different aspects to a
romance novel that at times it might seem like the couple will
never get together. That's romance writing, pure and simple.

But how do you know if you got all of those aspects into your
romance novel? There are some questions you can ask your-
self before, during, and after you start writing that will help you
determine if you have the things romance publishers are look-
ing for when they read submissions.

Characters

The single most important part of a romance, the hero and
heroine, are the driving force in any romantic tale. Before you
lay pen to paper, you need to be sure your characters are the
right ones for your story.

- Do you love your hero and heroine?

- Are their reactions to events correct?

- Does the hero or heroine seem too wimpy?

- Do they have flaws as well as strengths?

- Does the hero and heroine act with integrity?

- Are they consistent?

- Are their motivations, good and bad, valid?

- Do they have specific goals to achieve?

- Are your secondary characters interesting without taking
over the plot?

- Have you made the secondary characters three dimen-
sional, instead of just using stereotypical characters?

- Did your story start off with a bang?

- Does your opening hook the reader?

- Have you given the reader enough information without over-
loading her?

- Do you have more dialog than narration?

- Are your sentence lengths varied?

- Does your plot have dangers and risks for the hero and
heroine?

- Are there slow spots so the characters (and reader) can
relax?

- Is your story primarily a romance, even if it is a cross-genre
story?

A novel that moves too slow, or too fast, will bore an
editor. You want exciting without leaving the reader
feeling like they ran a triathlon.

Conflict

If every hero and heroine met, fell in love, and walked
off into the sunset in chapter one, romances would be
pretty boring. Readers want to see conflict. They want
your characters to have to go to the edge, and beyond,
for their love. Check your conflict with these questions...
http://romance.fictionfactor.com/articles/checklist.html
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34thParallel

Check out this online edition ~ www.34thParallel.net

From the Editors

Recently, while reading a blog entry
written by a literary agent, the impor-
tance of the first line of the first page
came up. When you think about it, the
first sentence on that very first page,
may be the most important one in the
entire book. Some have argued the
first sentence
attention and compel them to continue
beyond that first page, but whether
that first line is an indicator of the
merit of the rest of the pages that fol-
low is surely up for debate.
on the genre and the market for that
genre..diane

Some writing is better suited for the
printed page and needs to be printed.
While other writing works better (and
by working we mean reads better)
online. With this in mind, we've de-
cided to create an online version of the
magazine. Yes, we'll still have the
printed version also available in
downloadable digital format. But, we
think that there are some pieces we'll
publish online, which for what ever
reason aren't suited for the print mag
and others works won't work as well
online.

We hope you'll enjoy the new for-
mat! Take a look at our modified
guidelines, the word counts are shorter
for online. Look for the first issue in
March~Keep working on those first
lines, but remember what comes after
it is just as (if not more) important!

All the Best,
The Editors,
34thParallel

shoul

It depends

online guidelines

Genres: Fiction & Poetry, Artwork &
Photography

Online Specifics:
Fiction 6 1500 words max;
Poetry 0 1 poem at a time;

OB GOS8, 300K e (1

tac

indicate that you are submitting for online
publication and wait for our response to
resubmit

Reading Period: Feb 1 - Dec 15 each
year
Simultaneous Submissions: OK

Let us know if you are submitting simulta-
neously somewhere else and notify us if
your work is accepted by another publica-
tion.

Submissions by email ONLY:
submissions@34thparallel.net

34thParallel: Around the World!
Link: http://www.34thparallel.net/

blog
34thParallel blog

buy a copy
34thParallel bookstore

magazine
print version

premiere
issue 2

tsheridan@34thParallel.net
www.34thParallel.net
www.34thParallelblog.blogspot.com
www.myspace.com/34thParallel

Please read our guidelines before submitting your
work to our magazine.
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Profile: Owen Carmichael.

We asked for profiles for our catalogue of
member sdé talents and wo
Owend now where are some more????
Please!
Diane
Newsletter Editors: Kristi Savage & Diane Beer
Published by Writing Right Inc
12 Sandford Road
Kensington Gardens SA 5068
il : Contact: (08) 83326085
- kristisavage@optusnet.com.au
ﬂ‘ Email: dyoz@ozemail.com.au
OWEN CARMICHAEL has worked as a musician,C°ntact us if you need information on meetings,
. ; - critique groups, the online group or workshops.
a director of radio and television programs and a
TAFE lecturer. We provide workshops if more than six people
. . h bject th tt lore.
In the course of his career he wrote everything ave a stbject ey want fo explore
fr.om scripts through study gwdes_ to corporz_ite Writing Right has a panel of experienced writers
videos. N_ow he writes short stories and articles 4 published authors who are willing to give talks
for magazines. to community groups—book a speaker for your
. o group.
His credits include:
Short stories: ‘Quadrant, "The Canberra TImes”, = we glso have gssocjate membership available to.
c71 1 Al 20 $AUch Ol OOOOAIO{%&émupS\%@Qt%QgeQ éelgfour =
2A0EAx6h O. Ax 7OEOAOGNK ygvich Rdwdieheh or Wotkénbpd A € h EA
Australian Reader", "Skive", "Beyond the Rain-
bow", & "Studio”. Our meetings in the SA Writers” Centre are held
His short stories have been broadcast on SUV on the 3rd Friday of each month. .
c70EOAOOS8 2AAET ¢ AT A PDOAI EOEAA ET A& OO0 AT OEI 11 Z
gies. Critique sessions are also held on the first Saturday
Features: of each month at The Cottage, 12 Sandford St.,
Relationships: "Family Circle", "That's Life" & "Good Kensington Gardens.
Housekeeping" (UK).
Health: di
0aE0l A00 L EmAs i af ot | SRR LR R et v o
O(AAOOXEOAO Q o, EOEI ' ourmembers et published.
Travel: g pu 1she
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04 OAT OEQCEI T O ' AOIT AA6 53! h @@@Tﬁc@lﬁ”ﬂﬁ@&!ﬁvﬁ YAOech OE
Melbourne "Herald-Sun”, "The West Australian”, "The
Sunday Mail", "The Star" (Kuala Lumpur), and ' The QUESTIONS ABOUT YOUR WRITINGOR
| OOOOAI EAT 7AUch O/ PA1T 3EEAGS Al A c3EI OAO +O0EOGech OE

inflight magazines for Qantas, Emirates and Singa-
pore Airlines respectively.

ABOUT MEETINGS SUITABLE FOR YOU .



